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Back when Barista Magazine 
started, in 2oo5, the retailer 
community was just starting 
to define itself. Baristas were 
stretching their legs as profes-
sionals, and dreaming of the day 
when they would open a café 
of their own. As a magazine, we 
stood by them and supported 

them, gave them tools and resources, and let them 
know they were not alone.

Seven years later, baristas are leading the industry. 
They have opened their own cafés and roasteries. We 
couldn’t be happier.

“I never thought I could do this,” says Jessica Marie 
Hales of Missoula, Montana, who owns two busy 
cafés with her husband. Jessica was a barista when 
she started reading Barista Magazine in 2oo6, and 
she credits this publication with giving her the 
confidence to go into business. “You gave me the 
tools—you are still giving me the tools with the maga-
zine and the blog. And I am loyal to the advertisers 
in Barista Magazine. I don’t have time to hunt for the 
best that’s out there for my company, so I count on 
Barista to do it for me.”

Jessica—and the thousands like her who have made 
their café dreams a reality—are the reason we 
started Barista Magazine in the first place. We are 
proud to be a part of their success story, and take 
the responsibility Jessica and others like her charge us 
with—providing them the highest quality educational 
tools to run their business—very seriously.

Christopher Nicely Abel Alameda, Intelligentsia Coffee
Joshua Boyt, Metronome Coffee
Lemuel Butler, Counter Culture Coffee
Trevor Corlett, MadCap Coffee Company
Roukiat Delrue, World Barista Championship
Sonja Grant, Kaffismiðja Íslands Coffee Roasters
Gerra Harrigan, New Harvest Coffee Roasters
Heath Henley, Dose Coffee & Tea
Jannicke M. Johansen, Mocca & Java

welcome to 
barista magazine 

editorial  
advisory board



special for 2o12
Presenting Sponsor of all Coffee Fest  

New World Latte Art Championships

Coffee Magazine of the Year, 2oo9 & 2o1o,  
Sprudge.com

Best Special Interest Trade Journal, Finalist,  
Western Publishing Association

Exclusive Media Sponsor:
• World Barista Championship
• United States Barista Championship
• U.S. Regional Barista Competitions
• Mid-Atlantic/Northeast Coffee Conference
• Barista Nation
• Barista Guild of America’s Camp Pull-A-Shot

Specialty Coffee Association of  
America Conference Presenter

Coffee Fest Conference Presenter

Keynote speaker appearances:
• Mid-Atlantic/Northeast Coffee Conference, 

Providence, RI, 2o1o
• Barista Nation, Minneapolis, MN, 2o1o
• Barista Nation, Vancouver, BC, 2o1o

Supporter of Grounds for Health, Coffee Kids, 
Green Café Network

Sponsor of the Barista Guild of America  
Camp Pull-A-Shot Scholarship Program

honors  
& distinctions

NEW  

COLUMN!

FIRST YEAR 
Dispatches from Handsome Coffee  
(Written by Michael Phillips,  
World Barista Champion 2o1o)

Barista Magazine is proud to debut 
this new regular column, which will 
appear in every issue through 2o12, 
about the challenges and triumphs 
of starting a café and roastery in 
the United States today. Three 
celebrated baristas—including one 
World Barista Champion—will share 
their experiences as they navigate 
the tricky currents of successfully 
running a small business.

ONE BY ONE 
Manual Brewing in the 21st Century  
(Rotating Authors)

In the year since we first presented 
our column on manual brew methods, 
philosophies and products, it’s been a 
tremendous success. Manual brewing 
is the single hottest topic in specialty 
coffee today, and Barista Magazine 
continues to be on the cutting edge by 
presenting the latest information to our inquisitive readership.

CASHBOX  
Straight Up Coffee Business  
(Written by Tracy Allen,  
respected coffee business consultant)

Tracy Allen’s columns covering such 
topics as “Heathcare for Your Em-
ployees,” “Dealing with Rising Coffee 
Prices in a Retail Environment,” and 
“Rewarding (and Retaining) Staff” 
have made his business column one 
of Barista Magazine’s most well read regular features.

STUFF 
The Gear You Need for the Job You Do 
(Compiled by Staff)

No other magazine has as widely read 
and beautifully presented a product 
showcase as Barista Magazine. Our 
readers turn to this section first to 
find out about the latest and most 
relevant products available in the 
specialty coffee industry. Advertisers 
receive placement in this section at no charge!



editorial calendar editorial calendar

December/January 2o12

• Best Bar Tools: Barista Favorites for the Café
• How Elite Baristas Prep for Competition
• First Year: Handsome Coffee on Starting a Business
• Stuff: Product Showcase

Event distribution: Northwest Regional Barista  
Competition, location TBD; Southwest Regional Barista 
Competition, San Francisco, California; Good Food  
Awards Showcase, San Francisco, California; Fancy Food  
Show, San Francisco, California

February/March 2o12

• Summertime Drinks: Your Best Menu Bets
• Killer Packaging: Stand Out on the Shelves
• First Year: Handsome Coffee on Starting a Business
• Stuff: Product Showcase

Event distribution: Coffee Fest New York; Southeast  
Regional Barista Competition, Atlanta, Georgia; North  
Central Regional Barista Competition, location TBD;  
Northeast Regional Barista Competition, location TBD; South 
Central Regional Barista Competition, location TBD

April/May 2o12

• Keep It Clean: Cleaning Products and Methods
• Check up: How Well is Your Equipment Running?
• First Year: Handsome Coffee on Starting a Business
• Stuff: Product Showcase

Event distribution: United States Barista Championship,  
Portland, Oregon; Specialty Coffee Association  
of America Conference & Expo, Portland, Oregon

June/July 2o12

• Get Press: Your Café in the News
• Barista Etiquette & Customer Service
• First Year: Handsome Coffee on Starting a Business
• Stuff: Product Showcase

Event distribution: World Barista Championship, Vienna,  
Austria; Specialty Coffee Association of Europe Conference  
& Expo, Vienna, Austria; Coffee Fest Chicago; Coffee Cast,  
San Juan, Puerto Rico.

August/September 2o12

• Reflections: The Best in the Biz Offer Advice
• How to Host An In-Store Cupping
• First Year: Handsome Coffee on Starting a Business
• Stuff: Product Showcase

Event distribution: Nordic Barista Cup, Copenhagen, Denmark; 
Specialty Coffee Association of Japan Event, Tokyo, Japan;  
Mexican Barista Championship, Mexico City, Mexico; Roasters 
Guild Retreat, location TBD; For the Love of Coffee, Victoria, B.C.

October/November 2o12

• Equipment Upgrades
• The Well-Stocked Storeroom: Everything  

(and How Much of Everything) a Café Needs
• First Year: Handsome Coffee on Starting a Business
• Stuff: Product Showcase

Event distribution: Coffee Fest Seattle; Mid-Atlantic/ 
Northeast Coffee Conference, Providence, Rhode Island;  
Kona Coffee Cultural Festival, Kona, Hawaii



circulation  
& distribution

Barista Magazine’s readers are specialty coffee industry 
leaders. In a recent survey, more than 85% of our readers 
identified themselves as café owners or managers with buying 
power. More than 8o% testified that Barista Magazine is the 
only coffee periodical that they regularly read.

Barista Magazine prints approximately 1o,ooo copies of 
every issue  to distribute directly to our 7,ooo subscribers 
as well as at the top coffee trade shows, conferences 
and competitions in the world. Barista Magazine also has 
exclusive distribution agreements with many of the top 
roasters in the U.S. and worldwide who put the magazine in 
the hands of new café owners on a daily basis.

Barista Magazine has  
readers in 72 countries!

Canada: 19%

Austral-Asia: 26%

Africa and the 
Middle East: 2%

Europe: 48%

Central and 
South America: 5%

Percent of subscribers outside  
the U.S. by geographic region

Subscriber breakdown:
Inside the United States: 85%

In other countries: 15%

testimonials
What Our Advertisers  

Are Saying…

“The leads we get are fantastic. Barista 
Magazine delivers on its promises.”

Jeff Woods, Director of Sales
Dillanos Coffee Roasters
Sumner, Washington

“I recommend Barista Magazine to anyone 
in or interested in the coffee business.”

Matt Milletto, Director
American Barista & Coffee School
Portland, Oregon

“For my money, Barista Magazine has 
emerged as one of the best—if not the 
best—publications in the industry.” 

David Heilbrunn, Coffee Fest
Issaquah, Washington 

What Our Readers Are Saying…

“Everything about Barista Magazine is  
high quality, including its advertisers. I  
use it as a catalogue for finding the best 
products in the specialty coffee and 
beverage industry.”

Wanda Parks, Café owner
Miami, Florida

“I was a barista back when Barista 
Magazine started, and now I’m a coffee 
buyer. I travel all over the world, and I see 
Barista Magazine everywhere—in cafés in 
Korea, on tea farms in Indonesia, in barista 
schools in Germany, and of course, at every 
quality café I go to in the United States 
and Canada. You are part of the soul of this 
industry, Barista!”

Seth Beverly
Toronto, Canada

“Barista Magazine is the pulse of the 
coffee community. It’s substance, fun and 
style rolled into one.”

Sarah Wilson-Jones, CEO
Phoenix Coffee
Cleveland, Ohio



advertiser  
benefits

advertiser  
benefits

YOUR PRODUCTS IN  
OUR SHOWCASE

You may submit a product to 
be featured—with a four-color 
image—in Barista Magazine’s 
incredibly popular product 
showcase, “Stuff: The Gear 
You Need for the Job You 
Do,” in any issue in which you 
advertise. That’s 1/3-to-1/2-
page of free space to promote 
your products!

YOUR COMPANY ON OUR BLOG

Not only is Barista Magazine the only coffee publication 
with a blog, but ours is one of the most popular online 
news sites for coffee in the world! Launched in 2oo7, 
our blog, Pasteboard—which attracts approximately 
17,ooo hits per month—is known around the globe as the 
go-to place for coffee news, trend stories and travel 
exposes from the top coffee events. 

We welcome press releases and news from our  
advertisers at any time to be featured on Pasteboard 
and viewed by an online audience rivaled by no other!

EXPOSURE AT 
WORLD, NATIONAL &  
REGIONAL BARISTA  
COMPETITIONS

Since 2oo5, Barista 
Magazine has partnered 
with the Specialty 
Coffee Association 
of America as the 
Exclusive Media Sponsor 
of the World Barista 
Championship, the 
United States Barista 
Championship, and 
the Regional Barista 

Competitions. As such, Barista Magazine—with your ads 
inside—is the only publication distributed at these events.

In our media sponsor capacity, Barista Magazine creates the  
Official WBC and USBC Event Programs that are distributed  
to the audience members at these events. Over the years,  
barista competition audiences have come to rely on these  
programs as their go-to guides for the preeminent coffee  
competitions in the world.

As a Barista Magazine advertiser, you may enjoy special pricing 
on advertisements in these popular programs. Ask Sarah for 
more information!

LEAD RETRIEVAL

Our online Product Info Request System generates dozens 
of new leads for advertisers every month. Here’s how 
it works: A reader sees the ad that runs in every issue of 
Barista Magazine encouraging him to use Barista Magazine’s 
Product Info Request System—he simply clicks the icon at 
the top of our homepage. He is directed to a new page 
where he can click on however many product/service 
categories he wants (espresso machines, syrups, brewers, 
chocolate, green coffee, are some of the many categories). 
Then he simply types in his business and contact information, 
and hits submit.

Instantaneously, this information is delivered to Sarah Allen, 
your Advertising Sales Director. Sarah reviews the lead, 
then forwards the information directly to the advertisers 
who carry that product. Only Barista Magazine advertisers 
are privy to this information!

SOCIAL MEDIA

Barista Magazine is proud to be the most popular coffee 
magazine on Facebook, with more than double the number of 
Facebook fans of any of our competitors!

We invite our advertisers to submit company news or new 
products to be mentioned in our Facebook posts—you’ll reach 
a quality-minded audience of more than 7ooo people, that 
grows daily!

ADVERTISER NEWSLETTER

Our valued advertisers receive Barista Magazine’s 
Advertiser Newsletter, created exclusively for 
you every other month. The newsletter includes 
information on shows and events we are attending 
to promote Barista Magazine, tips and ideas for you 
to use in your marketing endeavors, ad deadlines, 
and more.



ad rates

layout 
specifications

submission 
calendar

ISSUE	RE SERVE SPACE BY	M ATERIALS DUE

Dec/Jan 2o12	 1o/28/2o11	 11/o4/2o11

Feb/Mar 2o12	 12/23/2o11	 o1/o6/2o12

April/May 2o12 	 o2/24/2o12	 o3/o2/2o12

June/July 2o12	 o4/27/2o12	 o5/o4/2o12

Aug/Sept 2o12	 o6/29/2o12	 o7/o6/2o12

Oct/Nov 2o12	 o8/24/2o12	 o8/31/2o12

FULL-PAGE (INCLUDING BACK AND INSIDE COVERS)    
8.375” X 1o.875”

2/3-PAGE  
VERTICAL ➝ 4.875” X 9.875”
HORIZONTAL ➝ 7.375” X 6.5”

1/2-PAGE  
VERTICAL ➝ 3.625” X 9.875”

HORIZONTAL ➝ 7.375” X 4.8125”

ISLAND   
4.875” X 7.4375”

1/3-PAGE  
VERTICAL ➝ 2.333” X 9.875”

HORIZONTAL ➝ 7.375” X 3.125”

SQUARE   
4.875” X 4.8125”

1/4-PAGE  
VERTICAL ➝ 3.625” X 4.8125”

HORIZONTAL ➝ 7.375” X 2.3125”

1/6-PAGE  
VERTICAL ➝ 2.333” X 4.8125”

HORIZONTAL ➝ 3.625” X 3.125”

1/8-PAGE  
HORIZONTAL ➝ 3.625” X 2.3125”

	 1x	 3x	 6x
		  (7% Disc)	 (1o% Disc)

FULL-PAGE	 $235o	 $2185	 $1995

2/3-PAGE	 $175o 	 $1625	  $1485

1/2-PAGE	 $145o	 $1345	 $1235

1/2-PAGE ISLAND	 $1595	 $1485	 $1355

1/3-PAGE	 $1245 	 $1155 	 $1o55

1/4-PAGE 	 $1o25 	 $955 	 $87o

1/6-PAGE 	 $8o5 	 $745 	 $685

1/8-PAGE	 $725 	 $675 	 $615

BACK COVER	 $295o 	 $2745 	 $25o5

INSIDE COVER 	 $275o 	 $2555 	 $2335

2-PAGE SPREAD	 $2795 	 $26oo 	 $2375

On full-page ads please use a .5” margin on all sides (safety). This keeps 
important information from being printed into the spine. Please add a 

.125” bleed on full-page ads only. Ads submitted that do not meet size 
requirements may be “floated” upon authorization  of advertiser and at 
the discretion of the production staff. Any ads that require size changes 

done by Barista Magazine may incur production charges.

iMag 
(our online version of Barista Magazine)

FULL PAGE $625

Banner ads (per month)
155 x 18o PIXELS $5oo

TO PLACE AN AD, please contact  
Sarah Allen in Barista Magazine’s Advertising 
Sales Department, at 971/221-93o7  
or via email at sarah@baristamagazine.com.



4345 NE 72nd Avenue
Portland, Oregon 97218

P: 971.221.9307
F: 971.233.3659

info@baristamagazine.com


